MASTER OF COMMERCE

The Master of Commerce popularly called as M.Com. is a post graduate programme in
Business Management started by the College during the Academic Year 2012-13. The course
is divided into two parts viz. Part | for the first year and Part Il for the second year. Part | is
further divided into two semesters viz. Semester (June to October) and Semester Il (November
to April). Similarly Part Il is further divided into two semesters viz Semester 111 (June to
October) and Semester IV (November to April). The College follows the course designed and
syllabus prescribed by the University of Mumbai. Students are required to fulfil University
Ordinances regarding minimum attendance for admission to University Examinations.

ELIGIBLITY:

A student to be eligible for admission to the M.Com Part | course must have passed the TY.
B.Com./B.M.S./B.B.&I. /B.A.F./B.F.M. examination. Admission for students of all categories
will be on merit. Admission is subject to the rules of the government and University of
Mumbai.

Duration - 2 Years
Timing - 7.30 a.m. to 9.a.m.



